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Jobs creation holds up,
but it’s not all good

Manpower portfolio
for Tan Chuan-Jin
Major changes to
Cabinet with
first-termers given
key responsibilities

Key changes

Productivity may be suffering or firms could be hoping for recovery that may not come

By CHUANG PECK MING
[SINGAPORE] Major changes have been made to the
Cabinet that will see three
first-termers helming a ministry.
One of the more significant moves sees first-termer Tan Chuan-Jin taking
over as Acting Minister of
Manpower from Deputy
Prime Minister Tharman
Shanmugaratnam who is
relinquishing the portfolio.
Mr Tharman will remain as
Finance Minister and chairman of the Monetary Authority of Singapore.
This comes against the
backdrop of the government’s efforts to reduce dependence on cheap foreign
labour and push for a rise
in productivity. At the same
time, the government has
been signalling the delicate
balance that needs to be
maintained so that growth
is not compromised.
Mr Tan slipped into his
new role almost immediately, indicating in the ministry’s blog the task that lay
ahead. “It would be difficult
not to be affected by global
economic uncertainties,”
he wrote.
The changes, the first
since last year’s general
elections in May, came earlier than many expected.
They also reflect the government’s concerns about
building stronger families
and providing social safety
nets to the needy; engaging
young Singaporeans; and
improving communications
and engagement with the
public.
Come Nov 1, two of the
ministries that currently
deal with these “increasingly important” issues will be
split into three to sharpen
the focus on them.
The Ministry of of Community
Development,
Youth and Sports (MCYS);
and the Mnistry of Information, Communications and
the Arts (MICA) will be
reamped to form three new
Ministries - the Ministry of
Social and Family Development (MSF); the Ministry of
Culture, Community and
Youth (MCCY); and the Ministry of Communications
and Information (MCI).
Two of the three new
and renamed ministries
will be headed by first-termers Chan Chun Sing (MSF)
and Lawrence Wong (MCCY).
Lui Tuck Yew will also
give up his Second Minister
for Foreign Affairs (MFA)
post to concentrate on the
Ministry of Transport,
where he already has his
hands full. His MFA position will go to Grace Fu who
has been promoted to full
minister, the second woman in Singapore to hold
such a post, after Lim Hwee
Hua who was defeated in
last year’s election.
In addition to her new
post as Second Minister for
Foreign Affairs, Ms Fu will
also become Minister in the
Prime Minister’s Office and
Second Minister for the Environment and Water Resources. Commenting on
Ms Fu’s promotion, Nominated Member of Parliament Eugene Tan said she
will lead what is probably
the biggest women presence in the Cabinet so far.
“The changes will have
a signalling effect,” said Professor Tan, a law lecturer at

Wednesday, August 1, 2012

MICA (P) 120/08/2011

By TEH SHI NING

Deputy Prime
Minister Tharman
Shanmugaratnam
relinquishes his
appointment as
Minister for Manpower
but retains the
Finance portfolio

Grace Fu Hai Yien promoted to full
minister. She becomes Minister in the
Prime Minister’s Office, 2nd Minister
for Environment and Water Resources
and 2nd Minister for Foreign Affairs
Tan Chuan-Jin becomes
Acting Minister for Manpower and
Senior Minister of State in the
Ministry of National Development
Chan Chun Sing relinquishes his
appointment in Mica and becomes
Senior Minister of State for Defence. On
Nov 1, he will become Acting Minister
for Social and Family Development

Lawrence Wong relinquishes his
appointment in the Ministry of Defence and
becomes Senior Minister of State in Mica.
On Nov 1, he will become Acting Minister
for Culture, Community and Youth
the Singapore Management
University. He added that
they were probably introduced ahead of schedule in
response to the quickening
pace of events.
Lawyer Indranee Rajah
is another woman who will
play a bigger Cabinet role
by taking on a new appointment as Senior Minister of
State in the Law and Education ministries. Amy Khor,
Minister of State for Health
and Mayor of South West
CDC, will double as Minister of State for Manpower.
Halimah Yacob will become Minister of State at
MSF, which is currently
MCYS.
Some of the changes will
take effect today while others will happen on Nov 1.
Lawrence Wong will
leave his appointment in
MinDef and be appointed
SMS in MICA. He will continue as SMS in MOE unitl
Nov 1, when he takes on
the role of Acting Minister
of MCCY, which will assume MCYS’s current roles
“in strengthening community bonds, promoting volunteerism and philanthropy,
engaging youth and developing the sports”. It will also take over MICA’s arts,
heritage and national resilience functions. Additionally, he will also be SMS in
MCI.
In a Facebook posting
yesterday, Mr Wong said
he looks forward to meeting with many young people, the arts and sports
groups, as well as the civic
and community volunteers
in the coming months to get
their ideas and views on
how to keep Singapore
strong.
MSF (renamed from
MCYS) will zero in on building strong families, develop-

ing social services and looking after those in need of social support.
Chan Chun Sing will relinquish his position in MICA and be appointed SMS
for Defence, concurrent
with his appointment as
Acting Minister for MCYS.
He will become Acting Minister for MSF on Nov 1.
With its renaming from
MICA, MCI will oversee,
among other changes, the
government’s information
and public communication
policies.
MICA Minister Yaacob
Ibrahim will continue as
MCI Minister.

☛ New roles for Perm
Secs soon at newly
formed ministries, Page 2

[SINGAPORE] The Republic’s jobs market held up
surprisingly well in the second quarter despite the
slowing economy, but it is
not all good news. There
are concerns that this
means businesses are still
not ramping up productivity and choosing to grow by
adding more workers instead.
Preliminary data from
the Ministry of Manpower
yesterday showed stronger
job creation, fewer layoffs
and a lower unemployment
rate of 2 per cent, contrary
to the market’s expectations for unemployment to
rise slightly to 2.2 per cent.
Even though the economy is estimated to have
shrunk 1.1 per cent in the
quarter, the only hint of
this surfaced in the services
sector, whose net job creation slowed to a three-year
low of 15,500 jobs.
Stronger net jobs
growth from the manufacturing and construction sectors pushed overall job creation to 29,200, up from the
27,200 jobs added in Q1.
Retrenchments fell to
2,000 in Q2, from 2,280 in
Q1. This led a second
straight quarterly decline in
the number of overall layoffs, which includes early
release of contract workers, to 2,300 from 2,600 in
Q1. More detailed Q2 labour market data will be released in September.
Writing on the Manpower Ministry’s blog yesterday, Tan Chuan-Jin, who
becomes Acting Manpower
Minister from today, said:
“While good employment
figures are always laudable, if I were to be more
self-critical, I would be
somewhat concerned that
employers were adding
jobs at a faster pace, at a
time of slowing economic
growth. This would dampen our labour productivity.”
Bank of America Merrill
Lynch economist Chua Hak
Bin says 2012’s labour productivity growth could turn
negative as GDP growth is
likely to fall below labour
force growth.
The cause for concern is
not job creation per se but
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that a pick-up in hiring as
the economy slows could reflect excessive reliance on
low-cost manpower, said
Randolph Tan, labour economist and associate professor at UniSIM. “Employers
are holding on to their
workers and those who are
expanding are turning to labour as a short-term measure rather than invest in
longer-term capital upgrading,” he added.
Citi economist Kit Wei
Zheng noted that the manufacturing sector likely add-

ed a higher 4,500 jobs in
Q2 than Q1’s 2,000 in anticipation of higher demand after strong initial Q1 GDP estimates. And while the services sector accounted for
the bulk of job creation, hiring there slowed.
Mr Kit thinks the minister’s comments apply best
to the low-productivity construction sector. It added
9,500 jobs in the quarter,
up from 8,700 in Q1, despite tighter foreign manpower quotas.

Where the gradual effect
of tightened foreign manpower policies may have
seeped through is in the
lower Q2 unemployment
rates for Singapore residents and citizens, DBS
economist Irvin Seah said.
At 2.8 per cent and 2.9
per cent respectively, these
stayed above the 2 per cent
overall rate but fell by 0.2
and 0.3 percentage points,
slightly better than the 0.1
point improvement to the
overall rate.
The surprisingly strong
Q2 job numbers hold some
risk of companies over-hiring in anticipation of a
stronger recovery next year
that may not materialise,
said Dr Chua.
OCBC economist Selena
Ling thinks it is not clear
that falling unemployment
and stronger job creation
can be sustained in the second half of the year, as the
global economy looks set to
cool further.
She notes that official
business expectations surveys yesterday pointed to
waning optimism. Employ-

ers in the manufacturing
sector have turned more
cautious about Q3 compared to Q2.
But small and medium
enterprises, which employ
seven in 10 workers here,
are looking to hire again,
says the SBF-DP SME Index, also released yesterday. This is in line with the
D&B Singapore Business
Optimism Index, which yesterday showed a doubling
of the financial sector’s hiring optimism for Q3.
Mr Kit thinks a separate
survey by Hudson, which
found that only 35 per cent
of employers intend to raise
headcount in Q3, the lowest
in nearly three years, may
be more reflective of demand in cyclically sensitive
sectors. If manufacturing
softens in Q3 as he expects,
some of the pick-up in job
creation last quarter may
well be reversed.
Mr Tan too, was concerned over how long Singapore’s labour market will
stay robust. “It would be difficult not to be affected by
global economic uncertainties,” he said.
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Tuesday Change

3,036.40 (+3.60)

H ST INDEX FUTURES
2,985.30 (-47.70)

G SIMSCI

351.15 (+0.58)

H SIMSCI FUTURES

KL COMP
1,631.60
-0.75
NIKKEI 225
8,695.06 +59.62
HANG SENG
19,796.81 +211.41
SET INDEX
1,199.30
+5.98
JAKARTA COMP 4,142.34 +43.22
MANILA COMP
5,307.66 +29.76
SEOUL COMP
1,881.99 +38.20
SHENZHEN B
564.02
+0.63
MUMBAI IND
17,236.18 +92.50
DOW
NASDAQ

344.39 (-6.91)

FOREX

12noon EDT
13,066.58
2,953.35

Change
-6.43
+7.51

PRIME RATES
US$

S$

US$ (S$ per US$)
–
£ (US$/S$ per £) 1.570
EURO (US$/S$/E) 1.226
Foreign currency per US$
YEN
78.30
RM
3.130
HK$
7.754
BAHT
31.55
RUPIAH
9,465
RENMINBI
6.363
INDIAN RUPEE
55.68
A$
0.952
NZ$
1.236

1.245
1.954
1.526
S$
62.90
2.514
6.228
25.34
7,603
5.111
44.72
0.765
0.993

SINGAPORE ........................................5.38
MALAYSIA ..........................................6.55
HONG KONG ......................................5.00
INDONESIA .....................................14.202
TAIWAN ............................................5.036
JAPAN ..............................................1.475
KOREA ................................................9.33
BRITAIN ..............................................0.50
US .......................................................3.25
CANADA .............................................3.00
SWITZERLAND ....................................0.50
INDIA ................................................14.75
Source: Bloomberg

www.juliusbaer.asia
Julius Baer, the leading Swiss private banking group, was founded in 1890 and today is present in over 40 locations worldwide.
From Hong Kong, Shanghai, Singapore, Dubai, Moscow, Milan, Monaco, Frankfurt, London, Guernsey, Nassau and Montevideo to
Geneva, Lugano, St. Moritz and Zurich (head ofﬁce).
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Getting up close and personal
S’pore was No 1 on the Swiss ambassador’s diplomatic wish list and he feels that it is the people who have made the nation what it is today

A

MBASSADOR Jörg
Alois Reding has
been accredited for
the last four years to
Singapore and Brunei. In his over 30
year career in the
Swiss administration
and as an ambassador since 1999, he
was mainly involved with trade negotiations and economic development financing issues. He represented Switzerland as state secretary in ministerial meetings of the OECD and UN organizations; he was governor for the
Asian, African and Inter-American
Development Banks.
Besides Switzerland, he has lived
in Brazil, Canada, Thailand, Ivory
Coast, South Africa and Singapore,
and has visited over 130 countries,
both privately and on official missions. From Singapore, he moves on
as ambassador to Seoul, South Korea.
He is married and has two sons who
attended the Swiss school and UWC
in Singapore. Besides travelling, he
enjoys outdoor activities, such as tennis and more recently golf, which he
considers an excellent exercise in humility.
Question: Ambassador Reding what is
for you the single most memorable
factor in Singapore?
Answer: First I am glad to have been
assigned here and that I had the privilege to contribute to enhance Switzerland’s presence and interests in this
vibrant and successful City-State of
Singapore. This country was number
one on my diplomatic wish list and it
was great to return 40 years after my
initial visit on a study mission.
Already at that time, Singapore
was a special place thanks to its strategic location and the people who
have taken up the opportunities and
challenges of driving it. It’s the people
who have made Singapore what it is
today – a place people the world-over
want to visit and understand the political, economic and social framework

in which this extraordinary development could take place. As an ambassador, I am fortunate that day after
day I am given the opportunity to
meet extraordinary people and witness the constant flow of personalities – presidents and ministers, chairmen and CEOs of global companies,
world class researchers and artists
coming to Singapore to interact with
us.
Question: Which were the most
important fields of cooperation during
your four-year assignment?
Answer: Of the various interesting bilateral files I worked on, I wish to
highlight four: I am very pleased
about the development of the relationship in the field of research and cooperation between universities and institutes of higher learning of our two
countries.
A strong moment was 10 years
ago, when the Swiss pharmaceutical
multinational Novartis locally opened
its Institute for the Research on Tropical Diseases. After intensive discussions, ETH-Zurich this year opened
its Future Cities Laboratory in Singapore in cooperation with NUS and
NTU. Nestlé was a pioneer over 30
years ago when it established its regional research institute in Singapore. Another Swiss multinational giant, Holcim, one of the world’s biggest cement and additive manufacturer – launched most recently its Centre
of Excellency and Research in Singapore.
Second, the field of finance must
be mentioned. Just upon my arrival
and in the frame and aftermath of the
financial turmoil of 2008/9, tremendous pressures from high budget deficit countries were exercised on successful financial centres like Hong
Kong, Singapore and Switzerland to
adhere to the OECD guidelines on exchange of information among tax authorities. Although we are competitors in certain financial services
fields, Switzerland and Singapore are

Mr Reding: Besides travelling, he enjoys outdoor activities, such as
tennis and more recently golf, which he considers an excellent exercise
in humility
interested in an international regulatory framework which strengthens
and enhances the confidence of clients in our financial and wealth management institutions. Switzerland’s
two global powerhouses in this field,
UBS and Credit Suisse, continue their

strong anchorage in Singapore and
others like Julius Baer, BSI, Lombard
Odier and Pictet have established
strong bases in Singapore, with a focus on Asia. On the bilateral level, the
revised double Taxation Avoidance
Agreements will come into force short-

ly.A third important development concerns our cooperation in the multilateral arena. Switzerland and Singapore are working together to strengthen regional and global representative
institutions. In the UN in New York,
our two delegations have been working together to try to make the UN
more effective through reforms concerning the Security Council.
With the strong support of Singapore, Switzerland has successfully negotiated its membership in ASEM, the
Asia Europe Meeting-Forum. In addition, Singapore has repeatedly been
invited to the G-20 meetings and in
this context Singapore has worked
closely with Switzerland and other
non-G20 countries to prepare and
present their positions.
And finally, quality education is a
very high priority in both our countries. Switzerland is particularly
proud of its “dual-education” apprenticeship system, which provides theoretical knowledge linked with thorough practical exercises in relevant
companies for young people in the
15-20 age group.
This approach leads to the formation of professionals who have
in-depth knowledge of their trade and
are proud of their jobs. The very low
unemployment rate in Switzerland is
– together with a liberal labour legislation policy and close contact between
employee and employer associations
– attributed to this system.
With the lead of Singapore’s National Youth Award Association and
cantonal institutions in Switzerland –
in particular StGallen, arrangements
have been put into place for periodic
exchange of students between our
two countries, with the objective of increasing understanding among young
people about how different approaches can lead to such success stories, as
those of Switzerland and Singapore.
Question: Can you tell us 2 observations
which have often surprised you?
Answer: Everybody who comes to Sin-

gapore is surprised to see the results
of the great efforts applied to preserving nature. I love the tropics and I am
in love with the greenery surrounding
me in Singapore. I am spoiled because of the location of my office, as
well as the location of my residence. I
am grateful to my predecessors who
many years ago, proposed these locations to my government.
For our offices, we have a 99-year
lease agreement with the wonderful
Swiss Club, who was founded 140
years ago as a Swiss Rifle Association. For the residence of the ambassador, Switzerland purchased 30
years ago a lovely house adjacent to
MacRitchie and the SICC.
On a very different subject, I observe the following: My first job after
completing my studies was as editor
of a Swiss daily newspaper. Since
then, and all the more in my capacity
as ambassador, I am always keeping
up-to-date with the newspapers. I
very much enjoy the excellent background articles from the heads of the
Singaporean think-tanks in the local
press. What I find problematic in
these newspapers however, is the
practice of publishing pictures and
names of ordinary people being accused of something before any legal
proceedings have been completed.
People should be considered innocent
at that stage, and not be harmed
through such publications.
Question: Finally, Singaporeans wonder
what your favourite food is?
Answer: At the residence, my wonderful staff serves a fusion of Asian-Philippine-Italian-Swiss food which my
children love.
When we have guests, we have
three favorite caterers, Swissôtel
Stamford/Fairmont Singapore - introduced to us by one of the very great
Swiss Chefs in Singapore, Otto Weibel
– but also Grand Hyatt with its excellent cheese and Senso from Club
street with its fabulous wine cellar. At
my Residence, Swiss wines always
have pride of place.

Celebrating 100 years
of Swiss banking
By PATRICK ODIER
FOR centuries, Swiss banks have
made an important contribution to
the prosperity of Switzerland. For the
past 100 years, their efforts have
been supported by the Swiss Bankers
Association. Founded in 1912, the association’s tasks include discussing
matters concerning the banking industry, examining suggestions which
might contribute to improving the utilisation of the country’s financial
strengths, and fostering the interpersonal relationships between its members.
It is not only banks, however,
which work actively towards ensuring the prosperity and growth of our
country. Many people make large
and small contributions to helping
Switzerland move ahead every day.
They deserve many thanks.
To celebrate the association’s centenary, 15 young, aspiring photographers have captured images of 100
people in their everyday environment. These are representative of the
entire Swiss population and provide
a very telling reflection of the Swiss
society. They are exhibited at
www.merci-danke-grazie.ch.
The individuals portrayed share
common values which have made
Switzerland what it is today and will
no doubt continue to define it in the
future – values which have distinguished Switzerland for 100 years
and more. These values are stability,
universality, responsibility and excellence.
Stability is particularly important.
Political reliability, legal security and
a stable franc play a decisive role
abroad.
Universality means openness, diversity and global integration without which a small, highly developed

national economy such as Switzerland could not be successful. That also applies to the banks with their global, highly diversified range of services.
From the founding of the Bankers
Association, responsibility has been
a by-word for its actions, both at
home and abroad.
Responsibility is observed every
day, be it with regard to society, the
environment, our partners in the
fields of economics and politics, and
naturally with regard to our customers. The right to the protection of privacy is an important consideration,
and always will be.
Switzerland offers its proverbial
excellence – in the form of a high level of competence and quality awareness – in countless areas, not only in
the watches and chocolate it produces.
The highly professional and innovative services provided by the banks
in Switzerland are recognised
around the world, representing the
highest quality standards.
In an increasingly complex environment, the banks count on highly
trained and talented employees – at
every level.
If we take a look back at the history of the Bankers Association, we can
see that the fundamental values mentioned above have weathered every
storm over the past 100 years.
They also represent the cornerstone of the Swiss success story – a
story which will continue to play out
into the future.
The financial centre has helped to
shape the change, placing itself in an
excellent position to ensure a successful future.
The writer is chairman of the Swiss
Bankers Association
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Researching for the future
Assistant
professorships by
Future Cities
Laboratory contribute
to the growing body
of knowledge on
sustainable
development
THE Future Cities Laboratory is the
first research programme of the Singapore-ETH Centre for Global Environmental Sustainability. Of the 13
groups within the Future Cities Laboratory, there are three assistant professorships, which work on the relations and boundaries between architecture and building construction, architecture and urban design, and architecture and territorial planning.
One assistant professorship has its
focus on using alternative construction materials from assumed waste
products and investigating their application possibilities, another concentrates on the role and function of urban design and architecture, while
the third is motivated to link Singapore, Johor and Riau Islands as one
SIJORI region.
Collectively, the three assistant
professorships contribute to the growing body of knowledge on the sustainable development of buildings, districts and regions. This article briefly
describes the research of each assistant professorship.

Turning waste into
construction material
In developing areas based on agriculture, straw is a material that is usually considered as waste which is discarded and simply burned on the
fields after harvesting season.
However, could straw be re-engineered and turned into a future resource for the building sector? Assistant Professor Dirk Hebel’s group has
been working to achieve this through
the study of straw panel technologies
as load bearing systems also in tropical climate zones.
What motivates Asst Prof Hebel is
the idea that sustainability is not a glo-

Concentrating: EiABC student preparing a straw panel for assembly. Assistant Professor Dirk Hebel’s group has been working to re-engineer straw and turn it
into a future resource for the building sector
bal set of rules, but is framed by local
parameters. In this view, specific regions and areas must have their own
unique approaches to sustainability,
based on their particular conditions.
He concentrates his research on
“alternative modern” construction
materials. The “alternative” aspect of

this focus emerges from an exploration of the possibility of knowledge
transfer, which could change the way
we think about vernacular or traditional building materials. One material, perhaps the most neglected building material in the world so far, has
the chance to change our perspective:

Bamboo. “The next super material”,
as it was described in a recent BBC
documentary, bamboo is a fast-growing and affordable natural resource
that has outstanding constructive
qualities which are superior to wood
and looking at tensile capacities, even
to steel.
It might have the possibility to introduce a “reverse” or “alternative
modernism”, whereby developed
countries might start to learn and
gain from a knowledge developed in
the “South”.

Urban design and
architecture
The urban design and architecture of
cities is typically conceived of in
terms of a service paradigm – the architects and urban designers provide
to the client a service that gives the client what the client requires and
wants.
However, Assistant Professor Alex
Lehnerer asserts that going beyond
the service paradigm is essential to
good architecture and urban design.
Urban design and architecture is
not simply a matter of making buildings in cities.
It also involves steering the city.
To steer the city is to manipulate and
to mediate, possibly through subversion, the power of the main actors
and stakeholders in some way.
An architectural plan or project
must be understood within its political and cultural context and conditions. The architectural plan is intrinsically involved in power relations
and negotiations between the individual and the collective.
The architectural plan, as it comes
to be built, must adjudicate between

Innovation: Detail of
straw panel construction.
In developing areas based
on agriculture, straw is a
material that is usually
considered as waste
which is discarded and
simply burned on the
fields after harvesting
season

the ideologies of and the tensions between private and public interests.
One of the main tenets of Asst Prof
Lehnerer’s projective design theory is
that design subverts power. While
there are limitations and constraints
in the form of building codes, for example, design will overcome the limitations and constraints by making
building codes a part of the design.
The Citicorp Center in central Manhattan, New York, is also an example
of design subverting power by making a space for private investors somehow public, via the amenities incorporated into the space.

Linking Singapore, Johor
and Riau Islands
The common perception of Singapore
is that it is a city with no hinterland –
on the island there are no less developed and less urbanised areas. In contrast, Assistant Professor Milica Topalovic argues that there can be a fresh
perspective to the potentials of the region.
The proximate areas of Malaysia
and Indonesia are strongly influenced
by Singapore’s dynamics; they can
even be seen as Singapore’s hinterlands.
But despite the high degree of economical synchronisation in the region

and the strong cultural ties, the political articulations of common interests,
in form of cross-border development
plans for example, still remain
scarce. Asst Prof Topalovic and her
team of researchers and students
from ETH Zurich have started a pioneering urbanistic research of the
emerging region.
Their project aims to offer new
concepts and tools for the future planning of SIJORI.
Envisioning SIJORI as a tri-national metropolitan region of over eight
million inhabitants, with Singapore
seen as the region’s densely populated core and its economical focal
point, sets the direction for creating
and developing cross-border institutional platforms that allow for collaborative regional work.
Among the benefits of the regional
view would be the more holistic and
transparent development processes
and projects in the areas of industry,
trade and tourism.
This would result in economic benefit as well as the cultural and social
exchange.
The exchange of ideas could lead
to collaborations on topics of governance and society, such as that of
shared urban planning visions, common goals for nature protection, development of education, and protection of water resources.
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A meeting of great minds
St Gallen Symposium programme is the leading platform for youths to meet and work with today’s leaders, reports JAMES SOH
EACH year in May, the Canton of St Gallen in Switzerland
becomes an international hub where decision-makers
from the fields of business, academia and politics as well
as outstanding students from established universities
around the world gather at the University of St Gallen
Campus to participate in a constructive dialogue, exchange views, and address a subject of particular importance in today’s world. Topics along the lines of Seeking
Responses in Times of Uncertainty, Just Power, Risk in Today's Complex Society, to name a few, were covered in the
St Gallen Symposium in previous years.
The St Gallen Symposium, formally known as International Student Committee (ISC), was introduced to Singapore through the National Youth Achievement Award
(NYAA) Council with the support of the Embassy of Switzerland in 1999. Students from the National University of
Singapore and Nanyang Technological University have
been invited to participate in the St Gallen Wings of Excellence Award. Each year, students from all over the world
are invited to submit an essay on a specific topic set by the
St Gallen Foundation. The aim of the competition is to
identify 200 exceptionally talented students throughout
the world who, through inspiration, diligence and originality, contribute to the discussion on issues of the times and
therefore qualify for a travel scholarship to participate in
the prestigious St Gallen Symposium.
Now in its 13th year, three national universities, namely the National University of Singapore (NUS), Nanyang
Technological University (NTU) and Singapore Management University (SMU) are fully engaged in the programme. Students from these three local universities are
selected to participate in this programme. Based on population, Singapore has one of the highest proportions of students selected for the St Gallen Symposium year after
year.
Three senior cabinet members had been invited to deliver the keynote address at the St Gallen Symposium thus
far. In 2000, then Education Minister and Second Minister
for Defence Teo Chee Hean was the keynote speaker. In
2003, then Minister for National Development, Mah Bow
Tan, visited St Gallen to address and highlight to the international community Singapore’s response to the Severe
Acute Respiratory Syndrome (SARS) crisis. The event was
an excellent platform to highlight Singapore’s strengths in
managing such outbreaks. Finally, Minister for Finance
Tharman Shanmugaratnam delivered the keynote address on Government in the Post-Crisis World: Will Larger
Be Better? at the St Gallen Symposium 2009.
Among many of Singapore’s senior officials invited to
address the St Gallen Foundation are Kishore Mahbubani,
Dean of the Lee Kuan Yew School of Public Policy, and
Beh Swan Gin, managing director of Singapore Economic
Development Board.
The gathering of outstanding students in St Gallen
each May is a truly unique occasion. These students, who
come from various backgrounds, are motivated and ready
to embrace the world from their own perspectives. Students are selected through the largest essay competition
of its kind, the St Gallen Wings of Excellence Award,
where 200 of the world’s most outstanding young essayists are invited to St Gallen for the Symposium.
Over the years, many undergraduates from Singapore’s three universities were invited to the St Gallen Symposium, which is coordinated in Singapore by the NYAA
Council. This opportunity provided them a fully sponsored
trip to St Gallen, Switzerland to participate in the forum,
attend lectures and special sessions by political and
world-class business leaders and meet with fellow undergraduates from top universities worldwide.
In 2010, the Knowledge Pool was introduced. The
Knowledge Pool completes the group of Leaders of Tomorrow and consists of abouut 100 young personalities who
are specially selected from a global pool of talents. Since
its introduction, seven outstanding National Youth
Achievement Award Gold Award recipients have been invited to join the Knowledge Pool. Students from Singapore
who are selected based on their outstanding achievement
and contributions have benefited greatly from this programme.
During the pre-programme, the Leaders of Tomorrow
meet each other and build a community prior to the symposium. The aim is to give the Leaders of Tomorrow the
opportunity to exchange their thoughts on a topic and to
get prepared for the debates with the leaders of today. As
an integral part of the St Gallen Symposium, the Leaders
of Tomorrow Pre-Programme is a distinguished asset of
the entire experience and is highly regarded by our young
participants.
The St Gallen Symposium programme is the leading
platform for inter-generational dialogue, where the youth
meet and work together with today’s leaders. Since its introduction to Singapore in 1999, it has provided more
than 200 Singaporean students an excellent platform to interact with outstanding students from various parts of the
world, leaders in the field of politics and business, decision makers, international media and members of the civil society in a very conducive environment at the beautiful
campus of the University of St Gallen.
The writer is executive director, National Youth
Achievement Award Council and Adviser to the
Knowledge Pool, Leaders of Tomorrow Programme, St
Gallen Symposium

Unique occasion: Josef Ackermann with Mr Mah
(right) at the International Student Committee

The gathering of
outstanding
students in St
Gallen each May
is a truly unique
occasion. These
students, who
come from
various
backgrounds, are
motivated and
ready to embrace
the world from
their own
perspectives.
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Promoting Swiss tourism to the world
Both domestic and international tourism are important components of the Swiss economy, says VINCENT WEE
SWITZERLAND takes its tourism business very seriously and with good reason, as both domestic and international tourism are important components
of the Swiss economy. Of total revenue of CHF35.5 billion (S$45.5 billion) in 2010, CHF18 billion or almost
51 per cent came from tourist accommodation, meals or transportation.
These three tourism products are responsible for 58 per cent of the total
value added from tourism. And while
it may not be immediately obvious,
spending by foreign tourists in Switzerland has the same effect on the
Swiss balance of payments as the export of goods and services. In fact, according to official statistics, approximately 6 per cent of Switzerland’s export revenue comes from tourism.
In terms of performance, after a
steep decline of all aggregates in
2009, the tourism industry had a positive year in 2010. Despite a 0.5 per
cent decline in demand for tourist accommodation, demand for basic tourism products showed above-average
growth of 2.7 per cent. In addition to
the growing demand for meals in restaurants and hotels (+2.6 per cent),
this was due to additional demand for
tourism products in passenger traffic
(+5.8 per cent) and air traffic in particular (+9.1 per cent).
In 2011 the European debt crisis
created difficult economic conditions
and the Swiss tourism industry was
not immune. Swiss hotels and resorts
rose to the challenge, however,
achieving 35.4 million overnights, a
respectable result in a difficult competitive environment. This corresponds to a decline of 2 per cent in
comparison to the preceding year. At
the same time, Switzerland was able
to welcome more visitors than ever
before, with 16.2 million arrivals.
New impetus came above all from
the strategic growth markets. Here,
the sector was able to increase the
number of arrivals by 268,000, a 23
per cent increase, and the number of
overnights by 343,000, a 14 per cent
rise. The greatest growth came from
China (+200,000 overnights), India
(+68,000 overnights), and Russia
(+46,000 overnights).
Meanwhile with 15.7 million overnights, although a slight 0.1 per cent
decline over the previous year, the domestic market proved itself once
again to be a central pillar of the
Swiss tourism industry. In contrast,
the strong Swiss franc significantly
weakened results from near markets
in Europe. The number of overnights
from Germany fell by one-tenth to 5.2
million, while traditional Western European markets also showed declines. Overnights from Italy fell by 6
per cent, those from France declined
by 4 per cent and overnights from the
Netherlands tumbled 14 per cent as
they were also strongly affected by
the debt crisis.
Switzerland’s mountain regions
suffered especially, with a fall in the
number of overnights of 5 per cent.
The cities, however, were able to
stand up well to international competition, with growth of 1.6 per cent.
The Swiss tourism market for last
year was characterised by a stable domestic market, marked decline in the
figures from the eurozone and the UK
and large differences between the
mountain areas and the cities.
Tourist arrivals from South-east
Asia, however, are taking up much of
the slack as the region’s booming
economies and growing middle class
and financially strong upper class
take the opportunity to travel to European destinations.
The appointment of a Swiss coun-

Top 5 reasons to visit
Switzerland
Switzerland is a unique holiday, travel
and conference destination in the heart
of the Alps. Our motto, “get natural”, applies everywhere: Unspoilt nature and
majestic mountains, genuine people and
thrilling adventures all present endless
holiday possibilities. We look forward to
your visit!

– Ivan Breiter, director South-east
Asia, Switzerland Tourism
Reason 1 - Nature
Mountains and valleys, glaciers and forests, lakes and rivers – it’s amazing how
much variety and beauty is crammed into
such a small space. For an active holiday,
or perfect relaxation, Switzerland has
something for everyone.

Reason 2 - Water
Switzerland is proud to call itself Europe’s reservoir. The rivers rising in its
mountains which flow into the North Sea,
the Mediterranean and the Black Sea.

Reason 3 – Public Transport
There is a train whenever you need it –
from the moment you arrive at the airport. There will be a bus on which to continue your journey, or another train; a
boat on which to glide across a lake, or a
little red train to carry you up into the
mountains.
www.swisstravelsystemp.ch

Reason 4 – Variety
Even if Switzerland is only a small country, it’s a land of four different cultures,
languages and a diversified landscape.
Prosperous mediaeval cities have kept
their old centres intact.

Reason 5 – Tradition

Picturesque: Ligerz in Canton Bern in the the wine growing region of Lake Biel, Schweizer Mittelland. Switzerland Tourism,
which is headquartered in Zurich, positions Switzerland as a tourism brand standing for quality, naturalness, authenticity,
sustainability and modernity
try manager in Singapore has also
helped Switzerland Tourism (ST), the
marketing organisation tasked with
promoting the Alpine country worldwide as a holiday destination, to develop the South-east Asian market in
a focused and proactive manner, together with Swiss key market partners. Based on existing demand and
intensified market development
work, the organisation expects significant growth from all the countries in
the region, with Indonesia at the head
of the pack followed by Malaysia,
Thailand and Singapore.
According to forecasts from Oxford Metrics (OM) on the development
of expenditure on foreign travel established markets will see a slight contraction or weak growth until 2015,
whereas travel expenditure in China,
India, Korea, South-east Asia and Russia will experience above-average
growth.
OM sees spending on foreign travel in South-east Asia growing from
US$49.37 billion in 2011 to US$68.98
billion in 2015.
ST is continually seeking to diversify its markets. “By tapping new markets, ST aims to increase capacity utilisation and to optimise risk diversification,” said South-east Asia director
Ivan Breiter. “On a targeted basis, ST
will introduce new Switzerland
routes and tourism providers into the
sales channels for these markets.
There will be a focus on exploiting
new opportunities in new visitor segments.”

ST’s main focus for South-east
Asia is to work with key media management in pitching stories and working with TV teams while also working
with the travel trade, running product
education programmes, increasing
the number of itineraries, and also
working with South-east Asian corporate clients to bring more MICE business to Switzerland.
There has been a tremendous increase in overnight growth from
South-east Asia. Over the last five
years, overnights have grown 72 per
cent, with the main source markets
from South-east Asia being Singapore, Thailand, Malaysia and Indonesia. Other smaller markets with
strong growth rates are Vietnam and
the Philippines.
From Singapore, overnights doubled in the last 10 years while between 2010 and 2011 they grew 5.2
per cent. Growth in the year to May
was up 20 per cent compared with
the same period in 2011.
This year also brings with it many
new opportunities in terms of revamped and upgraded attractions as
well as several key anniversaries. In
June, a new Cabrio Cable Car started
servicing Mount Stanserhorn. The
two-storey cable car with an open upper deck is a worldwide first. The upper deck, which can seat 30, has no
roof and no windows and one rides in
the open air. The actual cabin on the
lower deck can accommodate 60, and
is mainly built of glass and offers a

sweeping view of the mountain
world. It ascends Mount Stanserhorn
at a speed of 8m/s and the mountain
station is reached after a six-minute
ride. This year also marks the 100th
anniversary of the Jungfrau Railroad,
the groundbreaking railway to the
summit of the Jungfrau which was
completed in 1912, and the 300th
birthday of the famous philosopher
and writer Jean-Jacques Rousseau.
Both of these events will be marked
by various events throughout the
year.
ST has a long history, and by federal mandate has been promoting Switzerland as a holiday, travel and conference destination at home and
abroad for more than 90 years.

‘Switzerland, get natural’
ST, which is headquartered in Zurich
but has a presence in 26 countries, including Singapore, positions Switzerland as a tourism brand standing for
quality, naturalness, authenticity, sustainability and modernity, under the
overall concept of “Swissness”. To
this end, it develops a systematic marketing programme that it implements
creatively with its partners through a
full range of promotional and sales
techniques.
The organisation is known for its
polished, persuasive, globally orchestrated marketing campaigns and offers its partners many options for participation. For example, collaboration
with ST can cover the free basic mar-

100 years on and still
chugging along
THE Jungfrau Railroad celebrates its
100th anniversary in 2012. Many
events will take place throughout the
year. The jubilee celebration is
planned for Aug 1, 2012. For several
months now, various activities have
been leading up to the Jubilee. For instance, visitors to tourism trade fairs
will find a bench seat of the Jungfrau
Railway that has been travelling all
over the world since 2010 at the Switzerland Tourism booths and can have
their photo taken at the bench.
The Jungfrau Railroad looks back
to a colourful history. After several
projects for trains to the Jungfrau
summit fell through due to lack of
funds, the pioneer Adolf Guyer-Zeller
submitted his application to the Federal Council in 1893. He proposed
starting the construction of the Jungfrau Railroad on the Kleine Scheidegg
instead of in Lauterbrunnen.
The train was to stop at three stations on its way to the summit. Each
stop would have a unique charm
thanks to their diverse viewpoints,
and they would constitute tourism
destinations in themselves. A year later Guyer-Zeller received the building
licence.
The Swiss Alpine Club initially resisted this ambitious project, but the

inhabitants of the valley saw significant future potential in the Jungfrau
Railroad.
It was expected to increase tourism to the Bernese Oberland. So, in
spite of all resistance, Friedrich Wrubel, the erstwhile secretary of the
Jungfrau Railroad, presided at the
groundbreaking on July 27, 1896. At
first, work was carried out only on
the two-kilometre stretch from the
Kleine Scheidegg to the Eiger Glacier
Station. And – unthinkable today – it
was done without the help of machines.
After two years of strenuous work,
this leg of the route was inaugurated
with a big celebration on Sept 19,
1898.
From the Eigerwand Station,
which was inaugurated on
June 28,1903, in the middle of the
Eiger North Face, travellers have a
view across the abyss. After only two
years, the section up to the Eismeer
Station at 3,160 metres above sea level was completed as well.
At this time, Guyer-Zeller had to
adjust his construction plans: The final stop would be the Jungfraujoch at
3,454 meters instead of the Jungfrau
summit. The last 3.6 kilometres to the
Jungfraujoch were considered easy,

Although Switzerland’s roots are firmly
anchored in its history, the country is
thoroughly modern and innovative.
More Information about Switzerland
Switzerland Tourism
www.MySwitzerland.com
info@myswitzerland.com

keting package, additional activities
in the markets or specific services relating to distribution and monitoring,
all the way up to individual marketing
strategies.
In 2011, 798 partners invested
around CHF24.4 million in shared
marketing activities with ST. Through
the Swiss Confederation’s basic mandate, all tourism service providers
benefit from many of ST’s core marketing activities. These include a global market and media presence
through ST’s representations in 26
countries, and the provision of information to visitors via MySwitzerland.com. ST shares knowledge, information from market research and crisis communication skills, and promotes quality development in the sector.
ST relies on collaboration with suitable Swiss partners regarded as
skilled service providers in their field,
guaranteeing a high level of quality.
This applies not just to the main campaigns and theme products, but also
to hotel groups structured to meet specific customer requirements, such as
the Wellness Hotels, KidsHotels, Design and Lifestyle Hotels and Typically Swiss Hotels.
Specific interests in the meetings
sector are handled by the Switzerland
Convention and Incentive Bureau
(SCIB), which offers help with planning events in Switzerland to organisers of conferences, meetings and incentives anywhere in the world. SCIB

also markets Switzerland’s leading
conference destinations and venues.
With its partners, such as destinations, regions, transport companies
and hotel groups, ST takes on individual projects, creating tailored concepts for implementation as a specific
marketing activity.
With its main campaigns and
theme products, ST offers visitors
clearly structured products catered to
their needs, with an emphasis on
quality. ST promotes Switzerland
throughout the world by means of its
main product campaigns – Summer,
Winter, Cities and Meetings – as well
as theme products.
A central feature is the marketing
of clearly positioned hotel groups and
non-hotel accommodation. The hotel
groups are oriented to visitors’ requirements and grouped under various themes such as Design and Lifestyle, family holidays, history, golf,
luxury, “typically Swiss”, wellness,
and so on.
The clearly demarcated contents
of these main campaigns, theme products and collaboration with hotels provide maximum guidance for visitors,
who can easily find their way to attractive offers from campaign partners – and to any information they
may need. This model is supported by
a characteristically Swiss all-round
drive for quality.
And overarching all these is ST’s
slogan “Switzerland, get natural”
which presents a clearly defined contemporary concept of Swissness.

A philosopher of the past

Colourful history: On Aug 1, 1912 , after 16 years of construction, the
first train reached the Jungfraujoch
but several hurdles had to be overcome: The hard rock was difficult to
break: In the summer tourism took
centre stage, and in the winter the water supply – vital for producing electricity for the train and the machinery
– at times dried up. However, on

Feb 21, 1912 the jubilant cry
“Through!” was heard when the workers had finally blasted a hole for the
passage to the Jungfraujoch.
On Aug 1, 1912 , after 16 years of
construction, the first train reached
the Jungfraujoch.

THE city of Geneva celebrates the
300th birthday of Jean-Jacques Rousseau, the philosopher and writer, this
year. Many events (Music, Art, Literature, Exhibitions, City Tours) will be
held throughout the year. The motto
of this jubilee, Rousseau For All (Rousseau pour tous), aims at a synergy of
events.
Rousseau, the son of a watchmaker and researcher and a pastor’s
daughter, was born in Geneva in
1712. His mother died nine days after
his birth and Rousseau lived until he
was 10 alone with his father, who, after an altercation with an officer fled
from the city, leaving his son behind.
The people entrusted with his care
maltreated him, and after a broken
apprenticeship as a court clerk he
started to train as an engraver. In
1728 he began his travels and met
Madame de Warens in Annecy, who
became his benefactress and later on
his mistress. He always returned to
her after his travels. She registered
him in a seminary in Annecy and subsequently recommended him to the director of the cathedral’s music academy, where Rousseau took singing and
flute lessons.
In 1740, he left Madame de Warens because she had taken another
lover. In 1745, the laundress Thérèse
Levasseur became his life partner.
Jean-Jacques Rousseau had their children who were born in 1746, 1748
and 1751, sent to an orphanage.

A thinker: He was convinced that
evil started with socialisation
In 1754 he returned to Geneva
and converted from the Catholic to
the Protestant faith. He did not remain in Geneva, but went to Montmorency, north of Paris, where he wrote
his most important works: Julie oder
Die neue Heloïse (Julie, or the New
Heloïse), Émile, and Vom Gesellschaftsvertrag oder Prinzipien des
Staatsrechtes (Du contrat social /
The Social Contract, or Principles of
Political Right). Rousseau was convinced that evil started with socialisation. His idea of the sovereignty of the
people therefore addressed the question of how the individual can preserve his freedom even in society.
Jean-Jacques Rousseau died on July 2, 1778 in Paris, probably of a
stroke.
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More Swiss living
in S’pore
In the South-east Asian region, the Swiss community of Singapore is
one of the fastest growing communities, VINCENT WEE finds out

Getting together: The Swiss population in S’pore is young, with 69% of the Swiss community being under
45 years of age. Swiss children account for 34% of the colony. Active adults between the ages of 18 and 65
form the biggest age group (64%), whereas people over 65 are the smallest group (2%)
THE number of Swiss citizens living in Singapore has risen dramatically in the past 20 years, as in the rest of Asia.
According to the Swiss Federal Statistics Office, in less
than 20 years, the number of Swiss citizens in Singapore
has tripled. In comparison, the number of Swiss people living in Asia slightly more than doubled between 1994 and
2010, showing a 126 per cent increase. In the South-east
Asian region, the Swiss community of Singapore is one of
the fastest growing communities and represents approximately 20 per cent of all Swiss citizens in the region.
The average annual growth rate of the Swiss population in Singapore between 1994 and 2012 was 6.6 per
cent. However, the average growth rate between 2004
and 2011 was significantly higher, growing 12 per cent
from 1,290 to 2,748.
As at March this year, there are 2,844 Swiss citizens
registered at the Embassy of Switzerland in Singapore.
In terms of composition, 41 per cent of the Swiss living
in Singapore are adult men (1,176), 34 per cent are children (959) and 25 per cent are adult women (709). There
are therefore nearly twice as many men than women in
the Swiss community.
Swiss embassy statistics show that while the majority
of the adult women (70 per cent) are married, only 57 per
cent of the adult men are married. These figures suggest
that many Swiss women in Singapore may have moved to
Singapore with their spouse.
Furthermore, the fact that there are overall more married Swiss men (675) than married Swiss women (500)
can be explained by their foreign spouses.
The Swiss population in Singapore is young, with 69
per cent of the Swiss community being under 45 years of
age. Swiss children account for 34 per cent of the colony.
Active adults between the ages of 18 and 65 form the biggest age group (64 per cent), whereas people over 65 are
the smallest group (2 per cent).
These figures show that the Swiss in Singapore are at
the beginning and peak of their careers and few Swiss citizens settle in Singapore to retire in comparison with other
regional destinations.
According to the Swiss Business Association, all Swiss
language groups are represented in Singapore. However,
their proportions do not exactly reflect that in Switzerland. Compared to Switzerland, where they are the biggest language group, Swiss Germans are under represented making up 54 per cent of the Swiss in Singapore, while
in Switzerland they account for 64 per cent of the population. On the other hand, the French-speaking group of
Swiss is over-represented in Singapore. This component
of Swiss society makes up 27 per cent of the Swiss population in Singapore, but just 20 per cent in Switzerland.
It is also interesting to note that there are few Italian-speaking Swiss citizens in Singapore (3 per cent in Singapore, 6.5 per cent in Switzerland). Finally, the size of
the English language group (16 per cent) among Swiss citizens in Singapore is mostly explained by the fact that foreign spouses have acquired Swiss citizenship.
The majority of the Swiss citizens living in Singapore
are professionally active in Swiss companies. There are
over 200 Swiss companies in Singapore registered as
members of the Swiss Business Association, which is
twice more than in 1991 when there were approximately
130. Swiss companies are very active in the services sector, notably in the banking, financial and insurance services, as well as consultancy, management, marketing,
and IT services. More than 20 per cent of the Swiss companies in Singapore are also very active in the manufacturing and distribution sector. Companies active in services
and retail, making up 18 per cent of the Swiss companies
in Singapore, range from chemicals and pharmaceuticals
to the food and beverage industry.
The occupation of Swiss residents typically reflects the
sectors in which Swiss companies in Singapore are active.
According to the registered professions at the Swiss embassy, finance and insurance professionals represent
more than 37 per cent of the active Swiss population.
The number of students (6 per cent), engineers (4 per
cent), academics and education professionals (4 per cent)
can be explained by the significant increase of activity in
the field of education and innovation due to research and
education collaboration between Switzerland and Singapore. Interestingly, a significant proportion (10 per cent) –
almost all women – is registered as housewives. Another
notable characteristic is that there are very few retirees, a
fact which is confirmed by the small size of the elderly age
group.
Overall, the average Swiss resident of Singapore in
2012 is most likely to be a relatively young man who may
be married with young children. Swiss German is most
likely his native language, although he may be from the
French part of Switzerland. He is most probably working
as an executive or a manager for a Swiss company active
in the services sector, possibly in the banking and insurance industry or in consulting and marketing.
With contributions from Sabrina Thalmann

6 SWISS NATIONAL DAY

The Business Times, Wednesday, August 1, 2012

Growing business opportunities
A few key organisations are actively attracting Asian business partners looking to invest in Swiss ventures
FOR much of Asia, Switzerland is the
gateway to Europe. With its ideal location, strong business culture and internationally oriented population, it is
no secret that Switzerland is well positioned for both foreign investment
and long-term success. While many
Swiss companies have expanded into
Asia, a few key organisations are actively attracting Asian business partners looking to invest in Swiss ventures.
For example, the Swiss Asian
Chamber of Commerce (SACC) works
to establish connections between
South-east Asian countries and Switzerland. The chamber’s president
and chairman, DrUrs Lusternberger,
explained that SACC facilitates Swiss
companies in Singapore, as well as
Singaporean companies in Switzerland. While SACC works with multinational corporations, the organisation
mainly prioritises small and medium-sized enterprises. Smaller companies require more partnerships and
investments to succeed, which create
an opportunity to build lasting relationships in key markets.
One of the chamber’s active members, Brainforce AG, located in Zurich
and with offices in Hong Kong, Bangkok and Shanghai, is a prime example of this. Founded in 1979 as the
pioneer of Interim Management solutions in the German speaking part of
Europe, it is now looking to expand
their business activities in South-east
Asia.
Dr Urs Lustenberger said that

while Switzerland is the gateway to
Europe, Singapore is also the gateway to Asia, which is why the SACC
values Swiss-Singaporean relations
so highly. SACC comprises a powerful
network of companies, both in Asia
and in Europe, making the organisation the ideal partner for any company looking to expand abroad.

ation of technology-driven companies
in high-growth industries such as life
sciences, ICT, technology, nanotech,
clean-tech and renewable energy.
The company has seen recent growth
in the Asian market, which it hopes to
maintain by pursuing manufacturing
and partnership opportunities in Singapore.
As the Life Sciences industry recently reached
S$140 billion in Asia, Venture Valuation’s Singapore
operations have taken on
more importance as they
not only serve as a manufacturing and R&D centre,
but also as a gateway to
the rest of Asia.
Biotechgate, a key property of Venture Valuation,
is a Life Sciences Database
containing over 20,000
company profiles, financing rounds, detailed medical technology and biotechnology products. Similar to
SACC, Biotechgate creates
business opportunities for
small and medium-sized companies
that were previously not available to
the public.
In addition to Switzerland and Singapore’s similar business environments, the Swiss also boast an international aptitude and ability to work
across cultures, making them the ideal partners for Singaporean companies looking to enter both Switzerland and the rest of Europe.

In addition to
Switzerland
and Singapore’s
similar business
environments, the
Swiss also boast an
international aptitude
and ability to work
across cultures
Other Swiss companies, such as
Venture Valuation, depend on an international client and investor base in
order to produce high-quality Swiss
products and services around the
globe. Founded in 1999 in Lucern,
Switzerland by CEO Patrik Frei, the
company is now gone global with
branches in Asia as well.
Venture Valuation specialises in
the independent assessment and valu-

Gateway: Dr Urs Lustenberger said that while Switzerland is the gateway to Europe, Singapore is
also the gateway to Asia

REUTERS

Getting established
in Singapore
By VINCENT WEE
AMONG the more prominent Swiss
companies in Singapore is the top insurance group Swiss Life and the
soothing companion of chronic coughers, Ricola Herb Cough Drops. The
Swiss Life Group has over 150 years
of experience and is one of Europe’s
biggest providers of life insurance
and pension solutions, with operations in Switzerland, Germany and
France, providing employee benefit
solutions for multinational corporations through the Swiss Life Network.
Headquartered in Zurich, it has a
worldwide staff strength of over
7,500 and total assets under control
of more than CHF164 billion
(S$208.8 billion) as at Dec 31, 2011,
and is listed on the Swiss stock exchange.
Swiss Life (Singapore) was established in 2008 and is a leading provider of private placement life insurance
(PPLI) solutions in Asia. It has total assets under control of about $3 billion
as at Dec 31, 2011.
From an initial staff strength of
five, the Swiss Life office in Singapore
has grown to over 28 full-time employees who are mostly Singaporeans, in
less than five years.
A number of employees have gone
on training stints in Switzerland and
played host to colleagues visiting
from the head office from time to time
as well. This exchange has helped to
facilitate knowledge transfer between
Switzerland and Singapore resulting
in the innovation of new products for
clients served by the private banks in
Singapore.
The decision by Swiss Life Group
to establish a Singapore office was
made in part to tap into the tremendous growth in the number of High
Net Worth Individuals (HNWIs) in
Asia while at the same time to expand
its global footprint and extend its
wealth of experience in the PPLI business to Asia.
In addition, Singapore’s position
as a leading wealth management centre coupled with its stable and advanced regulatory regime supports
the further development of the private wealth management industry.
Furthermore, there is also a large
pool of highly-qualified professionals
working in the financial and insurance industry in Singapore.
The business in Singapore has
been successful, delivering results
that surpassed initial targets. Profitable since its second year of operations, Swiss Life was ranked No 1 for
investment-linked single premium
business in Singapore for 2010 and
2011.
Thomas Vonrueti, managing director and CEO of Swiss Life (Singapore)
said: “The achievements of the company attest to the growing sophistication of the wealth management industry in Singapore and the acceptance
of PPLI as a wealth planning solution
for bankers and clients in the region.”
“I am confident that Swiss Life will

continue contributing to the development of Singapore’s wealth management industry as a leading provider
of bespoke insurance solutions for
high net worth individuals.”
For Ricola meanwhile, its wide
range of flavours and products is exported to some 50 countries throughout the world, including Singapore,
Hong Kong and the USA. Approximately 90 per cent of all Ricola herb
specialities manufactured at its base
in Laufen are exported. The Ricola
range of cough drops, lozenges, teas
and chewing gums, all based on
herbs, is constantly being expanded
and improved.
There are always a handful of new
products being tested. Each year, one
or two new items are launched in a selected test market. In the beginning
there was the Original Ricola herb
drop, then came the tea sticks, the
sugar-free herb drops in their practical cardboard boxes and range of flavours, and last but not least the herbal tea and the chewing gum.
The latest to be launched this year
is the refreshing lozenge flavour Ricola Apple Mint.
Ricola’s herb experts have created
an unusual taste creation that will
captivate taste buds with its light
fresh apple mint flavour, Apple Mint –
also known as Mentha suaveolens –
is an aromatic herb with small white
or pink flowers. The plant is not only
widely appreciated for its flavoursome fresh taste, but also its soothing
effect on the respiratory system.
Its essential oil with menthol is a
beneficial and soothing disinfectant
for the mouth and throat. This also explains why the plant is called “the
good herb” in Spain and South America.
Based in Laufen, Ricola is a Swiss
family company with a long tradition
and is deeply-rooted in its Swiss
homeland. Ricola serves its key Asian
markets with representative offices in
Singapore and Hong Kong respectively.

Prominent: Thomas Vonrueti, managing director and CEO of Swiss Life (Singapore)
said: ‘The achievements of the company attest to the growing sophistication of the
wealth management industry in Singapore and the acceptance of PPLI as a wealth
planning solution for bankers and clients in the region.’ Ricola’s herb experts have
created an unusual taste creation that will captivate taste buds with its light fresh
apple mint flavour, Apple Mint. Staff cultivating the herbs (left)
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A destination for education, research
Switzerland’s superior qualities and skills in education, science and technology enjoy broad international recognition
EDUCATION has always been a top
priority in Switzerland, evidenced by
the outstanding level of resources allocated to Swiss schools and universities. Higher education is particularly
characterised by a dual system which
ranges from academic to applied studies.
The ten cantonal universities and
two federal institutes of technology in
Lausanne (EPFL) and in Zurich (ETH
Zurich) offer theoretically-oriented,
scientific bachelor’s, master’s and doctoral programmes; nine Universities
of Applied Sciences (UAS) offer practice-oriented university-level education and 14 universities offer programmes in teacher education. All
three types of universities have implemented the Bologna declaration. Recent studies have shown that 96 per
cent of all UAS students find employment in their professional field within
12 months of graduation.
Switzerland’s superior qualities
and skills in education, science and
technology enjoy broad international
recognition. Tucked in the hallway of
fame, Switzerland has a total of 26 Nobel Prize laureates, the latest being
Kurt Wüthrich of ETH Zurich who received the Nobel Prize for Chemistry
in 2002. Don’t forget the father of modern Physics, Albert Einstein who received the 1921 Nobel Prize in Physics
and was pivotal in establishing the
quantum theory within physics. His alma mater was ETH Zurich.
There are a variety of domains of
excellence offered by each university
and federal institute. Take for example EPFL and ETH Zurich which are
well-known worldwide for producing
highly qualified engineers, architects
and scientists. The University of St Gallen and the University of Lausanne
are renowned for Business Administration and Finance while Università
della Svizzera Italiana (USI) in Lugano
is famous for courses in Architecture,
Communication Sciences and Informatics.
The relationship between Singapore and Switzerland has worked well
over the years and continues to grow.
Take for instance the Singapore-ETH

Strong cooperation: Crowds of
students, parents gathering
information on education
opportunities at the Swiss
Education Fair

Hello, robot: Meet Eccerobot, from the Artificial Intelligence Lab of the University of Zurich during the launch of the Alumni Chapter in S’pore
Centre (SEC) for Global Environmental Sustainability from Switzerland’s
ETH Zurich, which was spearheaded
by the Singapore National Research
Foundation (NRF). Officially opened in
March 2012, SEC activities start with
the Future Cities Laboratory (FCL) programme. In collaboration with local
universities as well as industry partners and government agencies, the
centre aims to research and develop
solutions and guidelines directed to-

wards the sustainable development of
buildings, districts and cities. Co-located in the CREATE Campus with prestigious institutions such as the MIT,
Technion and Technische Universität
München, the centre will benefit from
synergies and access to regional data,
enabling it to cross-fertilise the Swiss
R&D landscape.
Another area of strong cooperation
is with Switzerland’s well-known business school, University of St Gallen
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(HSG). Its Masters in Strategy and International Management programme
was ranked first worldwide by the Financial Times in 2011, while its Master in Banking and Finance was
ranked fifth worldwide. HSG activities
in Singapore are manifold, with student exchanges at both the undergraduate and postgraduate levels, undergraduate Asia programmes, executive
programmes, faculty exchange and
the setting up of a University of St Gal-

len’s hub, The St Gallen Institute (SGI)
in Singapore in February 2012. The
SGI collaborates closely with the HSG
Alumni, as well as the Alumni of the St
Gallen Symposium (ISC) and hosts sabbaticals, PhD students as well as participants to executive programmes
and study trips.
Swissnex Singapore, a platform of
the Swiss Embassy to promote Science, Education, Art and Innovation is
the bridging arm between Switzerland and Singapore and the region in

these fields and is host to Swiss institutions in Singapore. Indeed the HSG,
before embarking on its own initiative, was hosted at swissnex and presently the Directorate General of Higher Education of the Canton of Vaud,
HEC Lausanne and the University of
Applied Sciences Fribourg take advantage of the extensive networks and outstanding location of swissnex in Singapore.
In the education related field, swissnex Singapore will host a Swiss
Evening@NUS with co-partners HSG
and NUS on Sept 4, 2012, welcoming
students from Switzerland to Singapore for their exchange programmes
and for Singaporean undergraduates
eager to learn more about Switzerland's excellent study programmes
and culture.
Furthermore, in conjunction with
the official visit by Swiss Federal Councillor Schneider-Ammann, Minister of
Economy and Research in January
2013, swissnex Singapore will organise a Swiss Alumni gathering, which
will also bring together Swiss and other professionals based in Singapore,
in a discussion on How to nurture innovation through synergies between
Academia and Business.
To know more about swissnex Singapore and its activities, please visit
our website http://www.swissnexsingapore.org/
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